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Supporting Elements

TYPOGRAPHY

convey a personality that is consistent with the 

To download or update the free fonts visit:

Note:  

Google. It is recommended that all

 

Note:  

 
 

LEAGUE GOTHIC REGULAR
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
1234567890$%&(.,:’ ” / !?)

Roboto Light
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)

Roboto Bold
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)

Roboto Condensed Bold
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)
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Supporting Elements

TYPOGRAPHY USAGE

collateral and marketing materials. 

Headlines

communications to draw attention to 

Headings
 

 

Subheadlines

communications.

Body Copy
 

 

THIS IS A HEADLINE.

THIS IS A HEADLINE.

This is a headline.

This is a subheadline.

THIS IS A HEADING.
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Supporting Elements

SUBSTITUTE TYPOGRAPHY
 Arial Regular

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

1234567890$%&(.,:’ ” / !?)

Arial Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890$%&(.,:’ ” / !?)

Impact

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890$%&(.,:’ ” / !?)


